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NEWS THAT MATTERS:  Shanto Iyenger and Donald Kinder.

A. Political persuasion tools in News.

a. Advent of the Television

i. TV news becomes the most important source of information on political affairs and conveys unusual and distinctive views of politics.

a. Agenda Setting- TV shapes Americans view of their society and nation (relative importance of national problems to them).

i. Evening news makes the problem a priority in Americans daily lives (Proved via experiments and national trends analysis).

ii. Agenda setting is not enhanced by vivid presentations.  This is contrary to the starving Ethiopian.  Viewers tend to blame the victim for problems befalling them.

iii. Position of story in the broadcast affects agenda setting.

1. Lead stories have a more profound agenda setting priority.  

a. Pay attention to the first story then get distracted or the first story is really newsworthy.

b. Priming- Drawing attention to certain aspects of political life at the expense of other.  Increases when president responsible for cause or scale of problem, decreases when forces or agents are responsible for problem.

i. Presumes people do not take into account all they know, they only consider what comes to mind (political memory accessible).

1. TV serves to bring up relevant memories and sets political choices/judgment.

a. National defense, inflation and arms control.

ii. Powerful and pervasive (proves TV news shapes standards of presidential performance.

1. Presidential Ratings- performance more important than presidential character.

a. Carter-competence (Iran Crisis).

b. Reagan- does he care about Americans welfare.

2. Public is susceptible to the character of presidents that are open for debate.

a. Determined by broader political debate.

i. Flagrant scandal=lack of trust and integrity.

ii. Runaway inflation- Feeds anxiety of competence/leadership capability.

c. Minimal effects.

i. TV is imposing authority that shapes Americans political views.

ii. Political persuasion hard to change (but agenda setting and priming are effective).  Americans have own political views these two tools do not change them.

iii. Americans have additional sources of information, no concern for implausible problems and effects are confined to a specific problem in the news.  Americans don’t abandon traditional standards of evaluation but can reorder priority.

d. Political Ramifications.

i. Determines the problems the government must take up and which it can ignore.

ii. Facilitating or undermining how a president can govern.

iii. Intrudes dramatically and decisively upon campaigns and elections.

e. Government Agenda.

i. Public opinion influences the government’s political agenda.

ii. Harmonizing of government policy and public opinion is loose (Americans are indifferent/uninformed).

iii. Government responds to public wishes (slowly and imperfectly)

iv. TV plays a central role in how the publics concerns and goals become government policy.

f. Presidential Power.

i. TV news influences president’s capacity to govern (Popular=power).

ii. TV shapes the criteria by which presidents are judged (Presidents try to control this by focusing on accomplishments not problems).

g. Electoral Process.

i. Priming shifts how campaigns are contested (determines who takes office)

ii. TV major force.  Determines problems, focus and consequences.

iii. TV may potentially undermine opinion and menace government.

b. Personal Experience.

ii. If it’s encountered in everyday life than it becomes more important.

a. People of color and civil rights.

b. Elderly and social security.

iii. Special interest in a problem makes viewers more susceptible to a particular news agenda (results proven).

a. People of color, Elderly and unemployed.

iv. TV is most effective when it corroborates personal interest (vested interest).
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